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Abstract 

Radio in general and rural radio in particular play crucial role in the socio 

economic and political development of rural areas and contribute 

positively to national development.  History is replete with the significant 

contributions of information and communication in the development of 

most traditional societies. This study was therefore designed to investigate 

the role played by the Cross River Broadcasting Corporation (CRBC) 

89.7FM in the development of Ikom Local Government Area. The study 

was guided by five specific purposes and five research questions. The 

descriptive research design was adopted for the study. The population for 

the study was 960 respondents made up of staff of CRBC Ikom, teachers 

of public primary and secondary schools within Ikom Local Government 

Area. The proportionate random sampling technique was used to draw a 

sample of 150 respondents used for the study. A structured questionnaire 

was used for data collection while data generated were analyzed using 

frequencies and percentages and presented in tables. From the result of the 

analysis and discussion of findings, it was concluded among others that 

rural radio contributes greatly to the development of rural communities; 

serve as voice of the voiceless rural people and promote dialogue through 

programmes that encourage meetings between rural people and leaders. 

On the basis of the conclusion, it was recommended that government and 

nongovernmental organizations as well as other philanthropic individuals 

should intensify efforts and ensure that rural radio stations are established 

to breach communication gap between urban and rural areas; programmes 

of rural stations should reflect the views and opinions of rural dwellers; 

and political parties as well as government should package programme 

meant for rural areas should be presented in their indigenous languages.   
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CHAPTER ONE 

INTRODUCTION 

1.1 Background of Study 

Majority of people in developing countries live in rural areas. Because such 

large population live in rural areas, they often become birth place of trends and events 

which will have major impact on the lives in cities and urban areas. The need therefore 

to keep this population in rural communities informed of what is happening in and 

around them in order for them to adopt to varying situations becomes a necessity. In 

this breadth, the radio has for over time stood out as a major dialogue tool for most 

communities which have no access to over communication media. The link between 

rural communications cannot therefore be over emphasized. 

The rational for rural radio in Nigeria is fast growing constitutionally, socially, 

culturally and on developmental grounds. Nigeria is a multi-linguistic; multi-cultural 

and multi-religious society with over 400 ethnic nationalities. Today‘s era of cable 

channels and open skies, privatization, liberalization and globalization not only 

promote cultural imperialism but also threatens to dislocate ecosystems, cottage and 

small scale industries and local jobs and employment pattern in Nigeria. The 

community based organizations (CBO) have been playing a significant role in the 

process of development in Nigeria. Besides, dealing with employment, agriculture, 
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poverty, environment, water-management, gender and socio-economic, issue, some of 

them have been also using media technology for communication of development 

messages and hence empowerment of deprived and marginalized communities. The 

global media has become a powerful tool for controlling people and has been 

developing as a profit sector where people‘s voices are generalized and neglected, thus 

necessitating communication approaches that target and involve the communication. 

Historically, Radio in Nigeria was originally founded in 1933 by the British 

Colonial government and named the Radio Diffusion Service (RDS). This allowed the 

publics to hear British Broadcasting Corporation as foreign radio. In April 1950, the 

RDS became the Nigerian Broadcasting Service (NBS) and introduced radio station in 

Lagos, Kaduna, Enugu, Ibadan and Kano. This service has reorganized into the 

Nigerian Broadcasting Corporation (NBC) in 1957 by an act of parliament. The major 

aim of the NBC was to serve the communication means of the people in the regions, 

who deferred significantly in Languages and culture. In 1973, the Broadcasting 

Organization of Nigeria (BON) was founded to aid successful intervention of the 

Broadcasting media in Nigeria. BON served as a rallying point for coverage of major 

national and international event and disseminating information to the people and 

create awareness of major issues of public interest. 

One distinguishing characteristics of the radio is its ability to serve both the 

illiterate and literate audience and make unbeatable contribution to the enhancement of 
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the country‘s level of awareness, enlightenment, consciousness and provide fora for 

discussion, debates and dialogues for its audience. The target audience for radio 

programs include both rural and urban dwellers as literates and non-literates. For rural 

dwellers, packaging programs tailored to their peculiar needs and characteristics will 

facilitate the level of success recorded. This thus call for communication approaches 

that targets and involve the communities, one such approaches rural radio. 

Rural radio signifies a two way process, which entails the exchange of views 

from various sources and adaptation of media for use by the communities. It allows 

members of the community to gain access to information, education and 

entertainment, and offers opportunity for the community to participate actively in the 

media as planners, producers, and performers. It is a means of expression of the 

community rather than for the community. It is specifically to rural people unto their 

information needs. 

Rural radio is constantly an evolving term, Girard (2001) reported that in 1985, 

the term rural radio usually referred to advission within the national broadcaster that 

produce programs in the capital and broadcast them to the country side. At the most 

fundamental level, it is understood to be a coherent sub-division of radio 

communication. It is a geographically deprived term which act as a powerful metaphor 

for the developmental process of connecting people together across remote 

communities so that they can share their knowledge, information and culture. It is a 
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force for good, providing both education and entertainment where this might 

otherwise not exist. Strong synorgics thus exist between the radio, the rural 

communities and rural development. 

Rural development according to Lima in Nakabugu (undated), is clearly 

designed to increase production and raise productivity. Rural development recognizes 

however that improved food supply and nutrition together with basic services such as 

health and education can not only directly increase the physical well-being and quality 

of life of the rural poor, but also directly enhance their productivity and their ability to 

contribute to the national economy. Nigeria sees rural development as participation of 

people in a mutual learning experience involving themselves, their local resources, 

external change agents and outside resources. People cannot be developed, they can 

only develop themselves by participation in decisions and corporative activities which 

affect their well-being. It is evident that development implies change and the first 

change that takes place is the attitude of the people who will be directly affected by 

the development. In other to achieve these changes, rural communities need to be 

informed on the importance of adapting this new ways of life by establishing radio 

station with preference for rural communities  .The Cross River Broadcasting 

Corporation (CRBC) Ikom was established by the Cross River government in 2001 as 

radio and television outfit to breach the gap in information and communication 

between the Northern and Southern senatorial districts of the state as well as inform of 

entertainment and enlighten rural communities in the Northern and Central senatorial 
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districts of the state and beyond. The Cross River Broadcasting Corporation has a 

functional FM Radio Transmitter operating on 87.9mb2 frequency modulation. The 

installed transmitter for the radio is 35kw transmitter (make BE) broadcast electronics, 

which provide adequate coverage and broadcast to about 99%of the rural communities 

in the Northern and Central district of the state. The program of the corporation span 

all sectors of the economy and range from agriculture,  education, health, 

environmental, commercial, religious as well as other important issues and matters 

relating to the rural population of the state. It has as its mandate, the mobilization of 

the rural communities to actively participate in the governance of the state and 

facilitate the pay of development of the rural communities of the state and its 

environment. Ikom is one local government in Cross River State with predominantly 

rural population who depend largely on agriculture and nature to their livelihood. It is 

confronted with a number of developmental challenges. Overcoming this problems, 

calls for effective communication strategies. The challenges government faces in 

achieving its goal of developing rural communities‘ lies in its communication strategy 

as a denominator to cause change. Thus demands participatory approaches thus 

necessitating a study of Cross River Broadcasting Corporation (CRBC) Ikom and its 

impact on the development of Ikom Local Government Area, Cross River-State. 
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1.2 Statement of the Research Problem 

The rural community provides home for over two billion people in developing 

countries. Because of the large population which inhabit rural communities, they have 

become the birth place of trends and events which will have a major impact on it life. 

The food and raw material needs of most developing countries are derived from the 

productive activity of rural dwellers depend on their level of awareness and 

enlightenment can only be made possible through radio programmes tailored to their 

peculiar conditions and circumstances. Unfortunately most rural dwellers remain 

alienated from the basic formation required to enhance their production and facilitate 

rural development due to inappropriate choice of media of communication. Thus, they 

remain isolated from the basic technological information they need thus widening the 

communication gap between urban and rural areas. 

Further, people cannot be developed; they can only develop themselves by 

participation in decisions and corporative activities which affect their well-being. 

Development implies change which begins with change in the attitude of the people 

brought about by increased level of information and awareness of the need for such 

change. This can only be achieved through suitable communication media which 

provide opportunity for the people to participate actively in finding solutions to their 

problems through participatory and interactive programmes targeted at the rural 

communities. Thus making it imperative to investigate the role of Cross River 
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Broadcasting Corporation (CRBC) Ikom in rural development of Ikom Local 

Government Area. 

 

1.3 Objectives of the Study 

The aim of this study are as follows; 

1. To ascertain ways rural radio could enhance rural development and social 

transformation. 

2. To find out ways rural radio could be a voice of the voiceless among the rural 

people of Ikom Local Government Area, Cross River-State. 

3. Find out the extent to which rural radio can serve as a platform for dialogue 

among the people of Ikom Local Government Area, Cross River-State. 

4. Find out ways through which rural radio could enhance political participation 

in Ikom Local Government Area, Cross River-State. 

5. Find out ways through which rural radio could enhance social participation 

among rural people. 

1.4 Research Questions 

1. What are the ways through which rural radio could promote rural development 

in Ikom Local Government Area Cross River-State? 

2. In what way can rural radio be a voice of the voiceless? 
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3. In what ways does rural radio serve as a platform for dialogue among the 

people of Ikom? 

4. How does rural radio enhance political participation among the people of 

Ikom? 

5. How does rural radio enhance social participation among rural dwellers? 

1.5 Significance of the Study 

There are many reasons to make this study significant, one of the foremost 

reasons is the communication gap between government devised policies and common 

masses as the rural people largely remain ignorant regarding them. In order to bridge 

this gap, a firm communication policy will prove crucial. According to this policy, 

local community media should be promoted in order to enhance community 

development, at least at grassroots level. Rural radio will prove most effective as it can 

easily cover a wider range of area as well as diversified audience. Besides, 

experiments with community radio in many parts of India and Nigeria have proved it 

to be the cheapest and strongest medium of fulfilling communication gap between the 

community and government. It has proved to be a vital tool in strengthening the right 

to freedom of speech and expression as, the rural radio is still evolving. It might be 

possible that in the near future, we will witness its various new forms which will be 

more superior as well as user friendly. Well, whatever the case may be, rural radio has 

proved to be one of the best medium of communication at the grass root level that is 

why the researcher deemed it fit to study the topic this time. 
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The finding of this study which is regarded to investigate the role of CRBC 

radio Ikom in rural development of Ikom local government area will be of immense 

benefit to a number of individuals, groups, stations, the government, NGO‘s, policy 

makers, information and communication sectors, the researcher and other upcoming 

researchers. 

1.6 Scope of the Study 

The study will be strictly on the role of Cross River Broadcasting Corporation 

(CRBC) in rural development in Ikom Local Government Area Cross River-State. 

1.7 Definition of Terms 

In the course of this study, terms where defined operationally for easy 

understanding. 

Operational Definition 

1. Role: Functions performed by Cross River Broadcasting Corporation (CRBC) 

as its quota to the development of Ikom Local Government Area, Cross River-

State. 

2. Development: Advancement and upward mobility in Ikom Local Government 

Area as a result of the activities of Cross River Broadcasting Corporation 

radio. 
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3. Growth: Increase in size and rapid development evident in Ikom as a result of 

activities of CRBC radio. 

4. Communication Gap: This can be seen as a failure of understanding usually 

as a result of lack of information especially between different age groups, 

economy, and classes in Ikom Local Government Area Cross River-State. 

5. Rural Radio: An audio communication medium such as Cross River 

Broadcasting located at Ikom Local Government Area designed to meet the 

information and communication needs of the community it serves. 

6. Rural Communication: This is a type of communication used in a rural 

community such as Ikom Local Government Area to aid the transfer of 

information, ideas, thoughts and feelings within. 

7. Rural Community: Referred to as a local or undeveloped area such as Ikom 

Local Government Area . 

 

 

 

 

 

 

 



 20 

CHAPTER TWO 

2.0                LITERATURE   REVIEW 

This chapter deals with the review of literature related to the study. The review 

of related literature for the study is organized under the following sub- headings; 

 

2.1 Theoretical Review – Development Media Theory 

 

2.2 Conceptual Framework 

- Rural areas 

- Development 

- Rural development 

- Rural (community) radio 

- The need for rural communication 

- Place of radio in rural development 

- Rural radio and political participation 

- Challenges to use of rural radio 

 Rural Areas 

Rural areas generally refer to areas in a country that are not fully developed. They are 

areas in a nation where you still have high traditional lifestyles that cannot be found in 

the urban areas or centres. Udoaka (1998) observed that when the word ―rural‖ is 

mentioned in Africa, certain things are conjured in our minds. These images revolve 
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around acute under-development and poverty which manifest in the form of bad roads, 

lack of water supply, poor housing, poor sanitation and high rate of illiteracy. He 

observed further that the word brings to mind geographical locations in African, with 

populations of hungry, wretched looking people and stunted, kwashiorkor riddled 

children. It conjures the image of a people, who suffer in the farms, from morning to 

evening, but whose harvest is not commensurate with the efforts and time spent; it 

conjures the image of people who are starving, eating at best, once in a day after 

returning from the market/farm. 

Rural areas are such areas that lack the necessary infrastructure to make a 

meaningful living. They lack infrastructure like good roads, electricity, portable water, 

good market, banking institutions, good schools, health centres, among others.  Anaeto 

and Anaeto (2010) argue that what is seen in the rural areas in Africa is the picture of 

poverty, unemployment, hunger, non-availability of infrastructure, illiteracy, lack of 

basic social amenities, like portable water, good roads and hospitals, among others. 

Also, Aderanti in Asemah (2011) notes that living conditions in the rural areas is 

relatively poor. Colgate in Nwabueze (2010) defines a rural community as an area 

where peoples‘ living condition is very poor. Rural community according to him is 

better defined by looking at its characteristics, which include high level of illiteracy, 

low productivity, cultural homogeneity, and one way of communication and absence 

of infrastructure, among others.  Rural areas in this study are the villages and the 
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communities that are outside the cities, towns and state capitals in a country.  

Development 

 Development as a concept is broad and therefore, does not subject itself to a 

single definition. It indeed covers a wide range of human endeavours. According to 

Asemah (2010), development is a process of change in attitude, social structure and 

general acceleration of economic growth, through reduction of poverty and inequality. 

Asemah (2011) notes that development in human society is a many sided process. At 

the level of the individual, it implies increased skills and capacity, greater freedom, 

creativity, self discipline, responsibility and material well being. The achievement of 

any of these aspects is very much tied in with the state of the society as a whole. 

Development involves the creation of opportunities for the realization of human 

potentials. Human beings have certain basic requirements, which must be satisfied so 

that they can properly function in the society. Among these are enough food, 

employment and the elimination of the kinds of inequality, which lead to poverty. 

Asemah (2010) sees development as a gradual process of bringing about positive 

attitudinal change in the people. It is a continuous process of improving their living 

conditions, through positive change. The essence of development according to him is 

the development of people with change in their attitude, leading to change of habit. 

This means that just changing things without concurrent change of habit or attitude is 

not a healthy development. Development in the context of this work is a changing 
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process of knowledge, attitude and practices, with overall improvement in the standard 

of living of rural dwellers.  

 Rural Development  

Rural development is a concept that is used to describe a strategy that is designed to 

improve the economic and social life of the people in the rural areas. The United 

Nations Development Programme (UNDP) views rural development as a process of 

socio-economic change, involving the transformation of agrarian society, in order to 

reach a common set of development goals, based on the capacities and the needs of the 

people (Owo, in Nwosu, 2007). To Anibueze, in Nwosu, Aliede and Nsude (2005), 

rural development is a strategy that is designed to improve the economic and social 

conditions of a specific group of people, that is, the rural people. It involves extending 

the benefits of development to the poorest, among those who seek a livelihood in the 

rural areas. Rural development in general, is used to denote the actions and initiatives 

taken to improve the standard of living in non-urban neighborhoods, countryside and 

remote villages. These communities can be exemplified with a low ratio of inhabitants 

to open space. The process of bringing about advancement and growth in the rural 

areas is what is referred to as rural development. Anaeto and Anaeto (2008) observe 

that rural development is a subset and an important part of national development. The 

idea and concern for rural development stems from the fact that majority of the people 

in the developing countries reside in rural areas and the fact that development of the 

nation cannot be achieved without the development of the rural areas. Even the 
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developing countries have recently come to realize that unless the rural areas are well-

developed, hardly would any meaningful development occur in these countries. 

The above assertion implies that rural development is part of national development, 

because when rural communities are not fully developed, the objectives of national 

development cannot be achieved. No country can boast of development when its rural 

communities have not been positively affected. This is why Moemeka (1985) explains 

that rural community education entails all activities like social, economic, educational, 

political and cultural, which touch on the lives of rural communities, knowledge of 

which is essential to purposeful living and progress. Onabajo, cited in Anaeto and 

Anaeto (2010) say that rural development entails interventions aimed at improved 

productivity, increased employment/ incomes for the target groups, as well as, 

minimum acceptable levels of food, shelter, education, health and housing. Rural 

development efforts attempt to bring about self reliance in the rural communities in a 

country. New practices, ideas, innovations and methods, are introduced and when the 

rural dwellers accept these practices, it leads to economic gains. These are transmitted 

to the rural dwellers in a number of ways of which the radio plays a pivotal role. 

 

 Rural (Community) Radio 

The terms rural radio and community radio have come to be used 

interchangeably (Robert et al., 2003) to described Fm stations established to broadcast 

to local and predominantly rural audience. The growth of rural rdio stations over the 
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past few decades reflects both the improvements in information technologies and the 

shifting paradigm towards a more participatory style of information and knowledge 

transfer. The terms community radio and rural radio shall be taken to mean one and 

the same thing and shall be used interchangeably in the course of this work.  

Rural radio is a well understood term. It is relatively jargon free and self explanatory 

although its meaning has changed over time. Robert etal (2003) reported that by 1985, 

the term rural usually referred to a division within the national broadcaster that 

produced programmes in the capital and broadcast them to the country side. Girard 

(2001) described rural radio as local or community radio. At the most fundamental 

level, it is understood to be a coherent sub division of radio communication. More 

specifically, it is a geographically descriptive term which acts as a powerful metaphor 

for the developmental process of connecting people together across remote 

communities so that they can share their knowledge, information and culture. Rural 

radio has been described as a force for good, providing both education and 

entertainment where these might otherwise not exist. 

Kumer (2004) identified radio as an avenue for participatory communication 

and as a tool relevant in both economic and social development. Rural radio is a type 

of radio service that offers model of radio broadcasting beyond commercial and public 

service. Rural radio broadcasting serves geographical communities and communities‘ 

interest. The content of broadcasting is largely popular and relevant to a local/specific 

audience but which may often be over looked by commercial or mass media 
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broadcasting. Kumer (2004) noted that community radio stations are operated, owned 

and driven by the communities they serve. It is not for profit and provides a 

mechanism for facilitating individuals, groups and communities to tell their own 

diverse stories, to share experiences, and in a media rich world to become creators and 

contributors of media. In many parts of the world today, rural radio acts a vehicle for 

the community and voluntary sector, civil society, agencies, NGOs and citizens to 

work in partnership to promote community development. 

By the core aims and objectives of broadcasting, rural radio stations often serve their 

listeners by offering a variety of content that is not necessarily provided by the larger 

commercial radio stations.  

 Howley (2000) described radio as the most pervasive, accessible, affordable 

and flexible mass medium available. In rural areas, it is often the only mass medium 

available. Low production and distribution cost have made it possible for radio to 

interpret the radio from local perspectives, and to respond to local needs for 

information. More than any other mass communication medium, radio speaks in the 

language and accent of the community. Its programming reflects local interests and it 

can make important contributions to both the heritage and the development of the 

economies, cultures and the communities surrounding it.  

 More than any other medium, radio is local (Vilanilam, 2003). According to 

him, these produce programmes and speak in the languages of their communities. 

They are widely available, while there is an average of only two telephone lines for 
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every hundred people in Africa, they are twenty radio receivers per hundred, even in 

rural areas. Local populations, women, youth, ethnic and linguistic minorities have 

seen themselves reflected in the media.  

 According to Madamombe (2005), long before the internet inspired the 

convergence of media and telecommunications, rural radio was fulfilling a role as a 

‗community telephone‘ with several hours a day reserved for broadcasting personal 

messages, birth and death announcements, invitation to parties, ordering food and 

supplies from the store in the next village, calling for emergency medical advice from 

local doctors.  

In many areas, radio is the only source of information about prices for crops, and thus, 

the only defense against speculators. In agricultural extension programme, it is a 

vehicle for both formal and informal education, and plays an important role in the 

preservation of local language and culture.  

 Bruce (undated) observed that while in some parts of the world radio is taken 

for granted, seeing it as a little more than an accessory for an automobile, in others it 

fulfills a variety of roles; it is the only mass medium that most people have access to. 

It is a ‗personal‘ communication medium fulfilling the function of a community 

telephone, and it is a school, the community‘s first point of contact with the global 

knowledge infrastructure. 

Finally, rural radio has demonstrated tremendous potential to promote 

development. Relevant, interacting and interesting radio enables neglected 
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communities to be heard and participate in the democratic process and have a say in 

decisions that shape their lives which ultimately improve their standards.  

 The Need for Rural Communication 

 The concept of rural communication refers to the communication of news 

about rural areas. It consists of gathering newsworthy information about rural areas, 

packaging them in any form of journalistic writing and presenting them through a 

mass medium, most especially community media. Rural areas as earlier noted, are 

those areas that are totally based in the countryside. Such rural dwellers need 

information about the happenings in the society, so as to make them have a better 

living. Anibueze, in Nwosu, Aliede and Nsude (2005) observed that there is high rate 

of ignorance in the rural areas, beyond the poor physical development of such areas. 

The rural dwellers ―need to be empowered with knowledge of the fundamentals of 

population and development. This is because, the rural person becomes a nuisance 

when he or she does not have access to information; that is, basic information like 

modern family needs, nutrition, women rights, child right among others. 

Communication will play a very significant role in helping the rural dwellers to 

live a worthwhile life. Thus, Nwuneli, Onuora, in Asemah (2011) argues that the rural 

dwellers need accurate information that will enable them to live and appreciate the 

activities of the government of the day. Nwuneli noted that since the rural dwellers are 

involved in the task of feeding the nation, they need information on several issues, 

including information on loan opportunities offered by the government and how to 
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dispose off their farm proceeds. The rural dwellers need information about health care, 

weather, family planning, agriculture, etc. Nwuneli concludes his argument by saying 

that when the rural dwellers do not get the necessary information, in a well-

coordinated fashion, they lose confidence in the government and the society at large. 

The basic role of rural news reporting in any society is to foster development at grass 

roots level. By reporting news about the rural areas, development needs in these areas 

are made known to government, policy makers, change agents and stakeholders in the 

society (Nwabueze, 2010).     

 

 The Place of Radio in Rural Development 

 Since the dawn of civilization about two and half million years ago, every 

society‘s growth, survival and continuity depends on among other things, a system of 

communication, through which people exchange ideals, feeling; an economic system 

for the production of goods and services, a health system to counteract disease and 

ensure human reproduction; a sociopolitical system to maintain control and order and 

a defense system to protect their territories against external aggression (Ugboaja, 

1985). Ndolo (2006) observes that the partial success of modern mass media 

application for development projects, especially in the rural areas have resulted in 

various calls by communication scholars for rural development agents in the field, for 

a greater utilization of indigenous communication channels for rural development. 

According to Mogekwu (1990), the importance of rural radio in the introduction and 
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sustenance of change in rural communities is undeniable, yet, successive Nigerian 

leaders have continued to utilize the Western mass media as the panacea for rural 

development, thus, there is a pressing need to improve and create more rural stations 

and create programmes that will meet the needs of the rural dwellers, thereby, bringing 

about national development. Radio can be used to mobilize the people at the grass root 

level for community development and national consciousness. No serious mass-

oriented development programme, especially in rural communities in Africa ever 

succeeds without the active involvement of the people within the traditional system. 

Rural radio programme serves as a source of cultural, political, health and 

other educational and enlightenment programmes for the masses, leading them 

towards self-actualization and national development. It is in this light that Okam 

(1981) submits that much of the failure that attends government mass–oriented 

programmes are traceable to the fact that policy makers at the national level fail to 

utilize this powerful and credible medium. Radio can be used as a source of 

entertainment through arts and cultural festivals, musicals and dramatic performance, 

by local singing groups, masquerades and other music and drama groups. Radio is a 

medium of communication through which the individuals share the world around them 

and beyond their immediate environment. Radio in a country should influence social 

and, especially the political fabric. The social objective of using radio to mobilize 

people in Nigeria entails the area of education, information and entertainment. It is 

essential to provide through radio a kind of general education for people, irrespective 
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of their educational background. This would be by a combination of formal and 

informal form of education.   

Electronic media, according to Asemah (2011), provide the public with 

information. Electronic media serve as watchdog and do not abuse power. For 

education, there is thrill of learning from the source material. Radio as an electronic 

media, is expected to play the role of improving and changing social, cultural, political 

and technological thinking, which will, in the long run, have positive results on the 

process of rural development. This sensitive role expected to be played by radio is not 

far from the fact that it shows special qualities in disseminating information. Radio is 

so powerful that it brings political, economic and social news to any community or 

group of communities faster than other medium. Nwuneli in Asemah (2011) says, it 

has brought stimulus into the house, brings about competitions within families, 

thereby, grooming people who will contribute positively to the process of 

development. Salama (1978) noted that radio serves as an opinion leader in its news 

commentary and editorial. It mirrors the society in programmes like drama that present 

issues relevant to society in action which creates easy understanding and learning. It 

informs and educates the listeners in its discussion and documentary programmes. It 

entertains in its light programmes like musicals, sports comedy and dances. It also 

seeks to improve the society in its special occupational programmes geared towards 

agricultural business and other related areas. In essence therefore, radio can be 

employed to pass across vital information about latest techniques in agriculture, trends 
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in agricultural extension services, etc, to the generality of rural dwellers. Radio has 

been used to promote and support the cause for nature holding and to this end, 

Moemeka (1985) remarks that a local broadcast media like radio, if well managed, 

fully operated, will provide a continuous flow of educational information on all 

aspects that affect the lives of rural communities and also arouse their awareness with 

a view to changing what is detrimental to their lives. Thus, radio can be effectively 

used to promote health related issues. Radio educates, informs and enlightens the 

public of which the rural populace is included. Wigwe (1988) while writing on 

development communication says: The key role assigned to radio is to inform, 

educate, enlighten and entertain. The rural mobilization and development process 

therefore, demands from the media the responsibility of making attainable 

enlightenment and aspiration of the rural populace. Towards this end, the mass media 

support service, should therefore promote dialogue between the designers of rural 

development process and programmes. They will mirror to each group in a relentless 

manner, the programmes that have been implemented, how it has been accepted, its 

short coming, areas of improvement and the reactions of the beneficiaries.  

All these coupled with the medium‘s appeal to both the literate and illiterate 

audiences make radio the most fertile medium. Radio is the most effective medium of 

information at the grassroots level in Nigeria. It has assumed this powerful dimension 

because of many factors like, natural disposition, coverage area and cost. From the 

view point of Tafida in Asemah (2011) radio is so powerful; it brings political, 
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economic and social news to any community or any group of communities. Wigwe 

(1988) believes that radio broadcasting has credible role to play in disseminating 

information to the masses at the grassroots level for development purpose. Information 

in this sense involves the social, political and economic aspects. Another contributor, 

Adaba (1987), cited in Asemah (2011) argues further that there is an essential 

communication role for radio broadcasting at the local level. Within an over-all 

national system, there is a clear need for radio broadcast to be used to motivate and 

mobilize the people at the grassroots, so that they can participate actively in the 

development of their own society. This fact agrees with the idea of Wigwe (1988) 

because of the emphasis on grassroots development.  

Iyimoga (1987) asserts that communication‘s role in authentic rural 

development is that of providing access to information from the urban areas where 

modern ideas would be diffused to rural sectors and motivating and mobilising the 

rural populace to accept and react favourably to those new ideas. According to 

Asemah (2011), of the mass media generally available to Africans, radio is the most 

widespread and accessible. And because of its special qualities, radio can be a major 

force in bringing about development, that is, to any quantitative and qualitative 

improvements in the lives of the people. It is carried out in isolation from the direct 

involvement of extension services and is literarily opened in the sense that 

programmes are directed at unorganized audience. The advantage of this strategy is 

that, since radio is widely diffused and readily accessible, even in peripheral areas, it 
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can reach large audiences at a low cost. And because it reaches more rural people in 

third world than any other medium, its potential to bring about increase in knowledge 

and provide motivation for shifts in practices is considerable. Radio just like television 

is a tool that can be used to bring about positive attitudinal change in the audience. 

Radio helps to achieve development, both in the rural and urban areas, as issues of 

development are aired to the audience in the form of various programmes and 

individuals are exposed to happenings in and around their society, through listening to 

programmes.  

Radio can be employed to pass vital information about the right attitude, 

behaviour, knowledge, techniques and skills, which are expected from the members of 

the public. Radio has been found to be one of the most effective media of transforming 

a hither-to, under-developed society to a developed polity. Ojebode (2003) confirms 

this when he says that with few years of its emergences, radio has metamorphosed 

from being an object of private concern, to a political and development instrument in 

the hands of governments and NGOs. The information dispersing and the 

enlightenment role of radio is the commonest of its functions. This disseminating 

function according to Asemah (2011) covers information to peoples‘ alertness to 

health, agriculture, education, economy, politics, etc. In this case, lectures, news, 

entertainment, drama, discussions etc, can be used. Radio stations in 
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Nigeria often relay special programmes that promote rural development. More 

so, radio has the capacity to mobilise support for government programmes. Thus, the 

government at various levels - local, state and national, has used both radio and 

television to mobilize support for its programmes. Successful governments in Nigeria 

have used the media to console people and reassure them of their support in times of 

fire disaster, religious crisis, flood and other catastrophic events.  

 

 Rural Radio and Political Participation: 

  Participation entails involvement of citizens in some way with making 

decisions in political system. Roberts and Edwards (1991) described participation as a 

term which is usually applied to voluntary rather than coerced activities….they 

proceeded to explain the term by saying that when participation is used in political 

context it is thus ―the voluntary activities of an individual in political affairs including 

inter alia: voting as one of the tenets of democracy, is found to be liberal and 

unrestrictive. Subscribing to this, membership and activity connected with political 

groups; political movement and parties; office holding in political institution; the 

exercise of political leadership informal activities such as taking part in political 

discussions or attendance of political events such as demonstration; attempts to 

persuade the authorities or members of the public to act in particular ways in relation 

to political goals‖ Participation therefore is the voluntary involvement of eligible 

citizens in the political, social, and economic activities of the political system. Okolie 
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(2004:53) perceives participation as ―freedom of expression, association, right to free 

flow of communication, right to influence decision process and the right to social 

justice, health services, better working condition and opportunity for franchise‖. 

Political participation is one of the key ingredients of democracy in its real sense. 

 Political participation is a process through which individuals or groups of 

citizens get involved in designing representative decision makers to enhance an nce 

and societal welfare. The participation can come in form of voting, rally, contesting, 

partnership among others. To embark on this task of electing leaders, people must be 

mobilized in order to get enlightened via enlightenment campaigns, sensitization, 

information dissemination and advocacy programmes directed at community leaders, 

age grades, development association, and opinion leaders, artisans, guides and other 

grassroots movements in other to increase their awareness and foeter attitudinal 

change towards active involvement and participation in politics (Ikelegbe, 1995). 

Since Nigeria returned to democratic governance in 1999 after a long period of 

military rule, it has ever become imperative to consolidate its democratic experience. 

Consolidating this democracy requires active participation of the citizenry. Nigeria 

community radio coalition (NCRC) observed that more active citizens participation 

can only be facilitated by a media structure and culture which serve the interest of 

more diverse groups and which give attention to the fundamental and crucial issues 

affecting peoples‘ lives. Rural radio is central to democratic culture. It is a medium 

which give voice to citizens at the local level and through which citizens are able to 
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follow up the mandate of public bodies, public officials and elected representatives, to 

be informed of their activities and to hold them to account. It also serve as a medium 

which interfaces leaders with the grassroots to enhance dialogue and joint engagement 

of governance challenges.  

At the local level, democratic deficits are numerous in governance institutions. 

Community radios operating at the grassroots will help strengthen citizens‘ 

engagement with an oversight of local governance structure and thus ensure the 

delivery of democratic dividends. To deepen democracy in Nigeria means ensuring 

there are checks and balance throughout the electoral cycle. The media have a vital 

role to play in providing such safeguards but to do so, the landscape must consist not 

only of federal, state and private broadcasters, and of urban newspaper groups, but 

must also provide for civil society owned media, especially rural radio.  

NCRC noted that a plural and diverse landscape of free and independent 

media, including community radio, is essential to democratic functioning. In countries 

where community radio has emerged, it has always played a part as a broader process 

of democratization in which authoritarian models of governance have been superseded 

by democratic institutions, multi-party elections, respect for the rule of law and civil 

society participation in policy formation and social accountability. Rural radio is a 

vital part of the democratic process, promoting democratic values, facilitating civil 

society voices, improving access to information and enabling community participation 

in local and national governance.    
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Rural radio in many countries has been promoted as part of a broader process 

of democratization. The development of decentralized and pluralistic media also 

corresponds to many of the objectives of the world bank‘s structural adjustment 

policies aimed at reducing state monopolies and encouraging privatization (Chapman, 

2003). Effective legislation enshrining the decentralization of political authority an 

liberalization of the media needs to correspond with a community management 

structure that avoids local radio stations being constrained by local political disputes 

rather than fulfilling their intended role as agents of democratic change (Chapman etal, 

2003).  

According to a political activist, Anthony Gramsci (1891-1937), ‗the ruling 

class or party through agents of socialization such as radio indoctrinates others, their 

beliefs systems and values towards politics‘. Here, the advantages of radio in helping 

to educate people (rural people) and creating awareness on the gains of political 

activities become imperative. The impact manifests in the emergence of political 

movements by instant groups which aim to achieve objectives. Radio aims at reaching 

the diversified and heterogeneous people (rural people) in their various destinations 

simultaneously and also in their different languages for both old and young to partake. 

There are various ways one can participate in politics. These ways could be through 

political rally, partnership, contesting, voting, among others. 
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 Challenges to the use Radio for Rural Development in Nigeria  

Rural radio helps to achieve development in the rural areas, as issues of 

development are aired to audience in the form of various programmes and individuals 

are exposed to happenings in and around their society through listening to these 

programmes. Inspite of the enormous roles it plays in rural development, a number of 

obstacles limit its potentials. Monjul (undated) identified key challenges facing rural 

radio to include tax related challenges, political interference, ownership, capacity 

constraints, sustainability, political news coverage, power supply, among others. 

 

  Communication Related Problems:  

The communicator plays a very significant role in the process of 

communication. The communicator is the man or woman who disseminates the 

information. The communicator has a big task to play in order to affect the people 

positively with his social development messages. If in the process of communication, 

the communicator is weak or bad, it will negatively affect the whole communication 

process.  
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  Message Related Problems:  

The message is the actual physical product of the communicator. The message 

is the contents, the feelings, notions, ideas, etc, which we pass across to the people, so 

as to affect them. In communicating social development programmes, the 

communicator has to use the right codes, symbols, languages, etc. Thus, Nwosu 

(1990) says that one of such problems is the use of correct codes and symbols for 

communicating messages. This has to do with correct language, diction or right choice 

of words. What is called for here is correct use of whatever language you are using to 

communicate to your audience. The message must also appeal to the people's interest 

and value, before it can get their attention. The people, especially those in the rural 

areas are easily influenced when communicated messages are in line with their pre-

existing attitudes. The message must reflect the culture, belief, attitudes, etc, of the 

people. The message according to Nwosu, must have some utilitarian values before it 

can catch people's attention, arouse their interests and possibly, move them to action. 

The message must also have attention getting devices such as bold heading, carefully 

selected typography, boxes and illustrations in order to be effective. However, many 

communicators in Nigeria do not yet seem to realize the import of good message 

presentation or are not putting into adequate practice what they know on this issue. 

The general trend is that, most communicators know what to say but, they do not 

know how to say it well. Any message that does not contain any substance will not be 

effective, even if it is well written, spoken or presented.  
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 Illiteracy:  

Many Nigerians still cannot read and write, especially those in the rural areas. 

Illiteracy can serve as a hindrance to social development. Such people are functionally 

illiterate and constitute a major obstacle to effective flow of information or media 

communicated messages. The illiterates cannot be reached through newspapers and 

magazines even when they are produced in their local languages.  

  The use of English Language by the Electronic Media:  

Most development communication messages are still carried out in English 

language, even when they are aimed at the rural dwellers. Despite the fact that radio 

and television sets are made available to Nigerians, research has shown that there are 

still by far, more English language programmes in Nigerian radio and television 

stations than local language programmes. Virtually all the broadcast programmes in 

our stations are produced in English language. This implies that the rural dwellers are 

not taken into consideration thus; the message will not have any effect on them.   

 Multiplicity of Language in Nigeria:  

There are so many languages in Nigeria and there is always a kind of 

confusion on which one to use to communicate development messages that will touch 

on every ethnic group. The problem of multiplicity of languages in Nigeria is largely 

responsible for the inefficient system of communication in Nigeria. Nwosu (1990) 

notes that there seems not to be an absolute agreement on the actual number of 
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languages in Nigeria. While Frank Ugboaja says we have 178 Nigeria languages, 

William Hatchen says that we have 250 languages in Nigeria. Nwosu maintains that 

mediated message still go to literate Nigerians who can read and write English or any 

of the local languages while the majority of Nigerians who are illiterate and live in 

rural areas are still cut off from the flow of mass mediated information.  

 Lack of Audience Feedback: 

 Feedback is very important in communication process. Little or no audience 

feedback can also hinder the social development programmes. Feedback according to 

Asemah (2009) is the reaction to the message sent to the receiver. The way the 

receivers (target audience) understand the message can affect their reactions or 

responses. Feedback, whether positive or negative, is necessary for effective two-

dimensional or multi-dimensional communication process. It is important for the 

communicator to find out through feedbacks how his messages are perceived, good? 

bad?, etc. If the feedback is negative, he (communicator) will be able to make 

necessary adjustments that will improve and sustain his communication effort. The 

audience- members can also help by participating more in the communication process 

through feedback mechanism. Feedback is important because it enables the 

communicator to know whether the audiences actually understand the message and 

whether they are willing to practise what they have been told.  
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 Ownership Problem 

One of the sickening features of the media in the third world is the fact that 

very large chunks of mass media are owned by government. For this reason, most 

media houses are seen and treated as an extension of civil service and operations are 

structured along civil service codes and conducts. The mass media therefore are 

caught in the web of bureaucratic bottlenecks, which has hindered meaningful 

development. Stressing the danger associated with undue governmental and 

institutional control, Akinyele (2003) argues that there is the tendency to always want 

to please the power that be or fingers that feed the media practitioner to the detriment 

of development ideals. There is the popular saying that ―he who plays the piper 

dictates the tune‖. Most media houses in Nigeria are owned by the government and in 

many cases, they end up being the mouthpiece of the government, which is for 

communicating government's various activities to the populace. This according to 

Nwosu does not make for balanced, extensive and fair communication. The privately 

owned media are not also left out of this problem of undue interference. Both the print 

and broadcast media suffer from the problem of undue influence, interference or 

control by their owners. Thus, it behaves on the professional communicators in 

Nigeria to try hard to overcome this negative impact of undue ownership control of 

communication.  
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 Death of Qualified Personnel:  

One of the problems facing development communication has to do with the 

quality of personnel. Most of those in the business of development communication are 

not really experts in various aspects of development studies. Most are at best experts 

only on core communication courses, without basic knowledge in other social science 

courses like rural sociology, economics and other related development studies, which 

promote sustainable human development.  

 Urban- Centred Development Journalism:  

A corollary to the above is that, because of the nature of their training, they are 

exposed to their foreign related mass communication. Most of the reports of 

development journalist are urban-based. Most development journalists focus mainly 

on the activities of urban setting. This is not unconnected with the fact that there is 

larger concentration of media practitioners in urban areas like Abuja, Lagos, Ibadan, 

etc.  

 Death of Community Based or Vernacular Radio:  

Another problem of development communication has to do with the fact that 

most of the language of communication is English or foreign language, instead of 

vernacular language. According to Olukotun (2001), vernacular media offer one clear 

way of bridging the gap between the urban and the rural, in that they publish in the 

local language and so naturally to the illiterate, rural and urban indigenes to which 
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they are targeted. In the absence of community radio or newspaper that ought to 

transmit or report information in local language, it logically follows that the benefits 

as stated above will remain a mirage. 

 

2.4 Theoretical Review  

The theoretical framework for this study is based on the Development Media 

Theory. The development media theory was formulated by McQuail in 1987.This 

theory seeks to explain the normative behaviours of the press in countries that are 

conventionally classified together as developing countries. The theory originated from 

the UNESCO's MacBride Commission set up in 1979. This theory is opposed to 

dependency and foreign domination and to arbitrary authoritarianism. It accepts 

economic development and nation building as overriding objectives. Press freedom 

should be opened to restriction according to economic priorities and the development 

needs of the society.  

 The theory holds that the media have a role to play in facilitating the process 

of development in the developing countries. According to the development media 

theory, the media are to be used to serve the general good of the nation. The media are 

seen as agents of development and social change in any community thus, the theory 

says that the media should be used to complement government's efforts by carrying 

out programmes that will lead to positive behavioural change among the people. The 

development media theory according to Okunna (1999), holds that economic 
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development and nation building should take precedence over some freedom of the 

press and of individuals. The theory advocates that the mass media should assist the 

government in the task of nation building and that government should control the 

media as well as journalist to achieve this goal.  

 The basic principles of the theory as put forward by McQuail (1987) include:  

-  media should accept and carry out positive development tasks in line with 

nationally established policy   

- freedom of the press should be opened to restriction according to economic 

priorities and development needs of the society;  

-  media should give priority in news and information to link with other 

developing countries, which are close geographically, culturally or politically;  

- in the interest of development ends, the state has the right to intervene in or 

restrict media operations and devices of censorship, subsidy and direct control 

can be justified;   

- Journalists and other media workers have responsibilities, as well as, freedoms 

in their information gathering and dissemination tasks.  

The theory is useful to the study because it emphasizes the use of media to develop 

the society. This implies that the media have the capacity to positively affect the 

society. Thus, the media need to be employed to bring about social, political and 

economic development in the society with particular emphasizes on rural areas.  

 



 47 

2.5 Summary of Literature Review 

Information and knowledge enhance the power and wellbeing of the citizenry. 

The health of any nation is reflected in the level of awareness and enlightenment of its 

rural population and forms the basic foundation upon which democracy thrives. Rural 

dwellers constitute a greater proportion of the country‘s population with more than 

eighty percent of the people living in areas regarded as rural, and rely largely on 

farming, fishing and hunting to earn their livelihood. The information needs of these 

people are crucial and cut across various sectors such as modern farming methods, 

health care, market prices, processing of farm produce, as well as politics and 

governance. Form the rigorous review of literature, researchers and authors seem to 

agree on the fact that rural dwellers are excluded from the mainstream of information 

generation and dissemination.  

  The review was organized in sub sections in line with major themes in the 

study The role of communication and particularly rural radio stations in the life of 

rural dwellers and national development were highlighted and key challenges 

identified. Several studies have been conducted in the area of rural radio and 

communication in general. However, the role played by the Cross River Broadcasting 

Corporation in the development of the rural areas of Ikom Local Government Area of 

Cross State is not known. This is intended to be covered in this present study.   
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CHAPTER THREE 

METHODOLOGY 

3.1 Design of the Study 

 The descriptive survey research design was adopted for this study.  The design 

aims at collecting data on, and describing in a systematic manner, the characteristics, 

features or facts about a given population. This design is adopted because it makes it 

possible to study a large group by sampling the opinions of a section of the population 

considered to be representative of the entire population.  

3.2 Area of the Study 

 This study was carried out in Ikom Local Government Area of Cross River 

State. Ikom Local Government falls within the central senatorial district of Cross 

River state and houses the Cross River Broadcasting Cooperation (CRBC), a radio 

station established by the Cross River State government to provide a voice for the 

people of central and northern senatorial districts of the state and breach the 

communication gap with the state capital. Its sole mandate is to educate, entertain and 

enlighten the people of northern and central senatorial districts. The rural people in 

these districts have been largely isolated from the state government policies because 

the only radio station in the state, the CRBC, Calabar could only cover the southern 
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senatorial district of the state, hence the establishment of the CRBC, Ikom in 2001 to 

breach this gap. 

 Ikom is located within the central senatorial district of the state and composed 

of eleven political wards. It falls within the rainforest vegetation belt of Nigeria and a 

tropical climate with distinct rainy season (march – April) and dry season (December 

– January). The topography of the area is rugged with many disjoint and connected 

ridge systems, and the soil generally fragile and extremely vulnerable to erosion. It is 

largely an agrarian community with the people cultivating a wide range of crops; both 

arable and tree crops at both subsistence and commercial levels. Small and large scale 

production of livestock and poultry is also a common feature among the people. 

3.3 Population of the Study 

 The population for this study is 960. This is made up of all staff of CRBC, 

Ikom and all teachers in public primary and secondary schools in Ikom Local 

Government Area. Specifically, the population is made up of  60 staff of CRBC, Ikom, 

500 public primary school teachers and 400 public secondary school teachers within 

Ikom local government area (SOURCE: CRBC, Ikom and Local Government 

Education Authority, Ikom). 

 The choice of CRBC staff is based on the fact that they are directly involved in 

the production of programmes that are aired on the radio while teachers are chosen 



 50 

because they are known to be literate and found in all rural communities in the area. 

The use of teachers will reduce the need to translate questionnaire items into local 

languages and the consequent misinterpretation of facts. 

3.4 Sample and Sampling Technique 

 The sample for the study is 150 respondents. This is composed of 40 public 

secondary school teachers, 50 public primary school teachers and all the 60 staff of 

CRBC Ikom.   

 The proportionate random sampling technique was adopted for the study. In 

the sampling procedure, the population was grouped into the various sub- populations, 

that is CRBC staff, primary school teachers and secondary school teachers. 10% of 

public secondary and primary school teachers were sampled for the study while all the 

60 staff of CRBC was used for the study.  

3.5 Instrument of Data Collection 

 A structured questionnaire was used to generate data for this study. The 

questionnaire was divided into two parts, 1 and 2. Part 1 sought information on 

respondents‘ personal data while part 2 was further divided into five sections in line 

with the specific purposes of the study. A four point rating scale with response options 

as strongly agree (SA), agree (A), disagree (D) and strongly disagree (SD) was used to 

elicit responses from respondents. 
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3.6 Validation of the Instrument 

The structured questionnaire was presented to the project supervisor who 

validated it. In validating the instrument, the supervisor modified, restructured and 

reorganized the items and rated the relevance of the items. The purpose of this was to 

reposition the items in the questionnaire to better meet the objectives of the research 

study. 

3.7 Method of Data Collection 

 The structured questionnaires were administered to the respondents with the 

aid of two research assistants. The assistants were instructed on how to administer the 

questionnaire. The respondents completed the questionnaire which was retrieved by 

the assistants. All the 150 copies of the questionnaire administered were retrieved.  

3.8 Method of Data Analysis 

The data procured in this research will be organized and presented in a tabular 

form. The presentation will be done in frequency and percentage and will also be 

analyzed based on the frequency and percentage. 
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CHAPTER FOUR 

4.1.            DATA  PRESENTATION AND ANALYSIS  

 This chapter deals with the presentation are analysis of data. In  doing this, the 

research questions stated earlier in chapter one used in formulating question are items, 

which where used in procuring data will now be analyzed in this chapter. 

The study answered the following research questions:- 

1. Question 1-4 are aimed to collect the respondent demographics 

2. Question 5-7 answers research question 1 

3. Question 8-10 answers research question 2 

4. Question 11-13 answers research question 3 

5. Question 14-16 answers research question 4 

6. Question 17-19 answers research question 5 

Analysis of Demographic Data of Respondents 

Education Qualifications 

Table 1 Frequency Percentage (%) 

Education Level   

SSCE/GCE 30 20% 

ND/NCE 40 26.66% 

BSC/HN 70 46.67% 

Other 10 6.67% 

Total 150 100% 
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Table 1 presents the educational qualification of respondents. It showed that 

majority of respondents (46.67%) were graduates, followed by NCE/ ND certificate 

holders (26.66%) 20% of respondents were secondary certificate holder while 6.67% 

of respondents are holder qualifications. 

Table 2 Occupation of Respondents 

Occupation Frequency Percentage (%) 

Primary school teacher 50 33.33% 

Secondary school teachers 40 26.67% 

C.R.BC workers 60 40.0% 

TOTAL 150 100% 

 

The occupational distribution of respondents is presented in table 2. Table 2 

showed that 33.33% and 26.67% were primary and secondary school teachers 

respectively. 40% of respondents work with the cross river broadcasting corporation 

(CRBC). 

 

 

 

 



 54 

Table 3 Sex of Respondents 

Sex Frequency Percentage (%) 

Male 90 60% 

Female 60 40% 

Total 150 100% 

 

Table 3 showed that 60% of the respondents were male while 40% were female. 

Table 4 Age Range 

Response Frequency Percentage (%) 

20-25 11 26% 

26-30 39 7.3% 

31-35 20 13.3% 

36-40 10 6.7% 

41 and above 70 46.7% 

Total 150 100% 

 

Table 4 showed that 26% of the respondents are of the ages 2—25, 7.3% of the 

respondents are of the age of 26-30, 13.3% of the respondents are of the ages of 31-35, 

while 6.7% of the respondents are of the ages of 36-40, 46.7% of the respondents are 

of the age of 41 and above. 
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Table 5:-  

Strongly Agree (s a) Frequency Percentage (%) 

Strongly agree (s a) 90 60% 

Agree (a) 30 20% 

Disagree (d) 20 13.33% 

Strongly disagree (s d) 10 6.67% 

Total 150 100% 

 

From table 5, 80% percent (60% strongly agreed (SD) and 20% Agreed A) of 

respondents agree that rural radio promote rural development by providing 

information on modern agricultural practices to rural dwellers, while 20 % (13.33% 

disagreed (D) and 6.67% strongly disagreed (SD) of respondents disagree. 

Table 6:  

Responses Frequency Percentage (%) 

Strongly agree (s a) 102 68% 

Agree (a) 38 25.33% 

Disagree (d) 8 5.37% 

Strongly disagree (s d) 2 1.33% 

Total 150 100% 

 

Table 6: showed that 93.33% (68% and 25.33% strongly agree and agree 

respectively) agree that rural radio (C.R.B.C) promote rural development by educating 

rural people on modern health practices while only 7% disagree. 
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Table 7:  

Response Frequency Percentage (%) 

Strongly agree (s a) 105 70% 

Agree (a) 40 26.67% 

Disagree (d) 5 3.33% 

Strongly disagree (s d) - - 

Total 150 100% 

 

Table 7: presents respondents responses on the role of C.R.B.C Ikom in 

encouraging rural people to participate in community development projects. 105% 

(strongly agree and agree) respondents representing 96.67% (strongly agree and agree) 

agree that rural radio (C.R.B.C) promote rural development by encouraging rural to 

participate in community development projects while only 5 respondents representing 

3.33% disagree. 

TABLE 8:  

Response Frequency Percentage (%) 

Strongly agree (s a) 100 66.67% 

Agree (a) 40 26.67% 

Disagree (d) 6 4% 

Strongly disagree (s d) 4 2.67% 

Total 150 100% 
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From Table 8 140 (100 strongly agree (SA) and Agree (A)) respondents 

representing 93.34% (66.67% strongly agree and 26.67% agree (A)) agree that 

C.R.B.C Ikom make opinion and views of people known to government and 

constituted authorities, while only 10 (6 disagree (D) and 4 strongly disagree (SD)) 

respondents representing 6.67% (4% disagree and 2.67% strongly disagree (SD) ) 

disagree. 
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TABLE 9:  

Response Frequency Percentage (%) 

Strongly agree (sa) 80 53.33% 

Agree (a) 50 33.33% 

Disagree (d) 15 10% 

Strongly disagree (sd) 5 3.33% 

Total 150 100% 

 

From table 9, it can be seen that 80, 50, 15 and 5 respondents representing 

53.33%, 33.33%, 10% and 3.33% respectively strongly agree, agree, disagree and 

strongly disagree that C.R.B.C Ikom carry out advocacy campaigns for the people thus 

services as a voice for the voiceless. 

 

 

TABLE 10:  

Response Frequency Percentage (%) 

Strongly agree (s a) 80 53.33% 

Agree (a) 50 33.33% 

Disagree (d) 15 10% 

Strongly disagree (s d) 5 33.33% 

Total 150 100% 
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Table 10 shows that 130 respondents representing 86.66% agree that C.R.BC 

Ikom provide a medium which interfaces leaders with the grassroots while only 20 

respondents representing 13.33% disagree. 

Table 11:  

Response Frequency Percentage (%) 

Strongly agree (s a) 90 60% 

Agree (a) 20 13.33% 

Disagree (d) 25 16.67% 

Strongly disagree (s d) 15 10% 

Total 150 100% 

 

From table 11, it can be seen that 110 (90 strongly agree (SA) and 20 Agree) 

respondent representing 73.33% (60% strongly agree (SA) and 13.33% agree (A) 

agree that rural radio (C.R.BC IKOM)  engage in rural people in dialogue 

through their audience participation programmes while 40 (25 strongly agree (SA) and 

15 agree (A)) respondents representing 26.67% (16.67% disagree (D) and 10% 

strongly disagree) disagree. 
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Table 12: 

Response Frequency Percentage (%) 

Strongly agree (s a) 60 40% 

Agree (a) 30 20% 

Disagree (d) 30 20% 

Strongly disagree (s d) 30 20% 

TOTAL 150 100% 

   

Table 12 show that 90 respondents (60 strongly agree (SA) and 30 agree (A) 

representing 60% of the respondents agree that C.R.B.C Ikom encourage participation 

is social media network. While 60 respondents (30 disagree (D) and 30 strongly 

disagree (SD) disagree:. 

Table 13:  

Response Frequency Percentage (%) 

Strongly agree (sa) 110 73.33% 

Agree (a) 20 13.33% 

Disagree (d) 10 6.67% 

Strongly disagree (sd) 10 6.67% 

Total 150 100% 
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From table 13, it can be seen that 130 respondents representing 86.66% agree 

that C.R.B.C Ikom promote the formation and participation. In community/ grassroots 

associations while 20 respondents representing 13.34% disagree 

Table 14:  

Response Frequency Percentage (%) 

Strongly agree (sa) 80 53.33% 

Agree (a) 40 26.67% 

Disagree (d) 20 13.33% 

Strongly disagree (sd) 10 6.67% 

Total 150 100% 

 

Table 14 indicates that 120 respondents (80 strongly agree (SA) and 40 agree 

(A) representing 80% of respondents agree that CRBC Ikom encourage political 

discussion among rural people dwellers, while 30 respondents (20 and 10 of disagree 

and strongly disagree (SD), (D) 13.33 and (SD) 6.67 respectively) disagree. 
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Table 15  

Response Frequency Percentage (%) 

Strongly agree (s a) 110 73.33% 

Agree (a) 30 20% 

Disagree (d) 10 6.67% 

Strongly disagree (s d) - - 

Total 150 100% 

 

Table 15 indicates that 140 respondents (110 strongly agree (SA) and 3- agree 

(A)) representing 93.33% of the respondents agree that rural radio enlighten rural 

people on activities of government and political parties while 10 respondents 

representing 6.67% disagree. 

Table 16:   

Response Frequency Percentage (%) 

Strongly agree (s a) 90 60% 

Agree (a) 30 20% 

Disagree (d) 20 13.33% 

Strongly disagree (s d) 10 6.67% 

TOTAL 150 100% 
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Table 16 indicates that 80% (60% and 20%) of the respondents agree that 

CRBC Ikom promote local governance based on democratic principles while 20% 

(13.33% and 6.67%) disagree. 

Table 17:  

RESPONSE FREQUENCY PERCENTAGE (%) 

Strongly agree (s a) 102 68% 

Agree (a) 38 25.33% 

Disagree (d) 8 5.37% 

Strongly disagree (s d) 2 1.33% 

TOTAL 150 100% 

 

Table 17 indicates that 93.33% (68% strongly agree (SA) and 25.33% agree 

(A) respondents agree that CRBC Ikom enlighten people on social programmes and 

activities while 6.7% respondents disagree. 

 

 

 

 

 



 64 

Table 18: 

Response Frequency Percentage (%) 

Strongly agree (s a) 105 70% 

Agree (a) 40 26.67% 

Disagree (d) 5 3.33% 

Strongly disagree (s d) - - 

TOTAL 150 100% 

 

Table 18 indicates that 96.67% (70% and 26.67%) of respondent agree that 

C.R.B.C Ikom play a role in promoting the arts and cultural festivals of the rural 

dwellers while 3.33% or respondents disagree 

 

Table 19 : 

Response Frequency Percentage (%) 

Strongly agree (s a) 90 60% 

Agree (a) 30 20% 

Disagree (d) 20 13.33% 

Strongly disagree (s d) 10 6.67% 

Total 150 100% 
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Table 19 show that 120 respondent (90 and 30) representing 80% of 

respondents agree that rural radio (CRBC Ikom) play a role in mobilizing rural 

dwellers to form clubs and associations while 20% of respondents disagree. 

 

4.2 Discussion of Findings 

 On the ways rural radio promote rural development, it was found that radio 

promote rural development through the provision of information on modern 

agricultural practices, educate rural people on modern health practices and encourage 

people to  participate in community development projects. These findings are in line 

with community development projects. These findings are in line with those of Kumer 

(2004), Howley (2000) and vannilam (2003) who in their separate works appreciated 

the role of mass media in general and radio in particular in equipping rural dwellers 

with the means of developing their capacities and abilities rural communities are 

synonymous with farming, thus providing information on modern agricultural 

production will go a long way to enhance their economic and social fortunes. Further, 

health they say is wealth, disseminating information on modern health practices to 

rural dwellers will not only enhance the physical fitness and well being of the people 

but will also go a long way to promote the contribution of the people to national 

development. The findings that radio encourage people to participate actively in 

community development projects is in line with Mogekwu (1990) who noted that 
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radio plays important role in the introduction and substance or change in rural 

communities. This he noted is a panacea for rural development which produces 

multipliers on national development. 

 The findings on the ways rural radio can serve as a voice of the voiceless 

revealed that radio makes the views and opinions of rural people known to 

government and constitute authorities, carry out advocacy campaigns for the people 

and provide a medium which interfaces leaders with the grassroots. These are in 

agreement with those of Modamombe (2005) and Nwumeli in Asemah (2011) who 

noted that radio broadcasting provide information which will enable people to 

appreciate the activities of the government of the day. Also, Nwabueze (2010) 

observation that radio breaches the gap between government and the governed is being 

validated by the findings to this study. These becomes apt because rural people are 

alienated from the seat of government by a number of factors which work collectively 

to deprive them of much needed information. Their views and needs as well as their 

problems can therefore be made known to the government. Rural radio thus articulate 

their views and bring same to the attention of constituted authorities. 

 On the ways through which radio serve as platform for dialogue, it was found 

that radio can do this through the promotion of audience participation programmes, 

encouraging participation in social networks and promote the formation of grassroots 

association. These findings are in line with those of Kumer (2004) and Brue (undated) 
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who noted that radio serve as an avenue for participatory communication and as a tool 

relevant in both economic and social development audience participatory programmes 

aired by radio stations provide opportunity for people to express their views and 

exchange ideas with people from other communities and cultures as well as other 

works of life. Community/grassroots associations provide a forum where rural people 

from various cultures interact regularly and dialogue on issues affecting them. By so 

doing, they learn from the experiences of their counterparts from other areas. This will 

keep them abreast with trends in production and marketing of their product. 

The findings on the way through which rural radio enhance political 

participation among rural dwellers revealed that this can be achieved through 

encouraging people to participate in political discussions and debates, enlightening 

people on political activities of government and  political parties, and the promotion of 

local governance based on democratic principles. Peoples participate in political 

activities in several ways ranging from voter registration, attending political meetings 

and campaign among others. For most rural communities, the radio remains the first 

and only point of contact with the outside world and the global knowledge 

infrastructure. In line with this, Modambe (2005) and Nwabueze (2010) described 

radio as most important instrument in political campaigns and enlightening in rural 

areas. They view radio as a cheap and most cost effective medium available for both 

government political parties to sell their ideas and policies to the people. This will no 

doubt elicit the interest of the people especially when such is done in the indigenous 
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languages of the people. Radio persuades every nook and cranny of rural areas and 

such as the widest coverage. 

On ways radio promote social participation among rural people, it was found 

that his can be achieved through using radio to enlighten people on social 

programmes, promoting arts and social festivals of rural communities, and mobilizing 

rural people to form clubs and association. This agrees with Modamombe (2005) who 

noted that radio broadcasting is effective in promoting social cohesion among people 

and bears personal as well as social message at very cheap rates. It forms a vehicle for 

formal and informal education and helps preserve people‘s local language and culture. 

 

 

 

 

 

 

 

 



 69 

CHAPTER FIVE 

SUMMARY, CONCLUSION AND RECOMMENDATION 

This chapter describes the summary of the procedure used, conclusion and 

recommendations. 

5.1 Summary  

The study was designed to investigate the role played by Cross River 

Broadcasting Corporation (CRBC), Ikom in rural development. The study was 

conducted in Ikom local government Area of Cross River State. Five research 

questions guided the study. The population for the study was 960 made up of 500 

public primary school teachers, 400 public secondary school teachers and 60 staff of 

CRBC, Ikom. The proportionate random sampling technique was used to sample 10% 

each of public primary (50) and secondary (40) school teachers while the 60 staff of 

CRBC was used for the study giving a total sample size of 150 respondents.  

A structured questionnaire was used to elicit responses from respondents and 

generate data for the study. The questionnaire was validated by the project supervisor. 

The data generated was analyzed using frequencies and simple percentages and 

presented in tables. 
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5.2 Conclusions  

On the basis of the findings of the study, the following findings were made; 

1. Rural radio contributes greatly to the development of rural communities. Their 

programmes should therefore be based on the specific needs of individual 

communities with particular emphasis on the agricultural, social and economic 

activities of the rural people.  

2. To serve as voice of the voiceless rural people, rural radio should initiate 

programmes that will enable people express their views and opinions as well as 

make their feelings and needs known to government and other stakeholders. 

3. It can promote dialogue by initiating programmes that encourage meetings 

between rural people and leaders as well as regular contact among peoples of 

various culture and ethnic groups. 

4. Since radio is the only mass medium that is most accessible in rural 

communities, political and other programmes should be packaged in the 

indigenous languages of various communities. 

5. Radio promotes social participation in rural communities. This it can achieve 

by enlightening the public on the social activities and cultural festivals of 

various communities. 
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5.3 Recommendations 

The following recommendations were made based on the findings of the study; 

1. Government and nongovernmental organizations as well as other philanthropic 

individuals should intensify efforts and ensure that rural radio stations are 

established in rural areas to breach communication gap between urban centres 

and rural areas. This will go a long way to stem rural – urban migration and 

enhance agricultural development. 

2. Programmes of rural radio stations should reflect the views and opinion of the 

rural dwellers. 

3. Programmes that provide opportunity for people to express their views such as 

audience participation programmes and arts and cultural festivals of the people 

should be encouraged. 

4. Political parties as well as government should package programmes meant for 

rural areas in their indigenous dialects. 
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Appendix A  

 

Department of Mass 

Communication 

Faculty of Social Sciences 

Caritas University, 

Amorji Nike Enugu 

P.M.B 01784 

Enugu State. 

 

Dear Respondent, 

Request for Completion of Questionnaire 

 I am a student of the above Institution carrying out a research on the Role of 

Cross River Broadcasting Corporation (C.R.B.C) Ikom in Rural Development of Ikom 

Local Government Area. 

 The essence of this research is to find out if the above mentioned media is 

useful for Rural Development of Ikom Local Government Area. I, am carrying out this 

research in partial fulfillment of the requirements for the award of Bachelor of Science 

Degree in Mass Communication. 

 The outcome of this research will be useful to the government, policy makers 

and the entire society. I therefore, solicit your assistance towards the success of this 

work. Any information you provide will be treated with utmost confidentiality. 

 Thanks for your wonderful co-operation. 

Yours faithfully, 

 

Bilong Steve-Manuel  U. 

Researcher. 
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APPENDIX B 

QUESTIONNAIRE 

Kindly tick (√) to the answer of your choice 

1. What is your Sex?   

(a) Male  

(b) Female  

2. Where do you work? 

(a) Primary school teacher    

(b) Secondary school teacher    

(c) Cross River Broadcasting Corporation  

(d) Other specify  ___________________ 

3. Educational Qualification? 

(a) SSCE/GCE  

(b) ND/NCE   

(c) B.sc/HND   

(d) Other specify___________________ 

4. Which is your age bracket? 

(a) 20-25 years  
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(b) 26-30 years  

(c) 31-35 years  

(d) 36-40 years  

(e) 41 and above  

5. Do you agree that CRBC Ikom provides information on modern agricultural 

practices? 

(a) Strongly Agree (SA)  

(b) Agree (A)    

(c) Disagree (D)   

(d) Strongly Disagree (SD)  

6. Do you agree that the audience of CRBC Ikom get educated on modern health 

practices from the medium? 

(a) Strongly Agree (SA)  

(b) Agree (A)    

(c) Disagree (D)   

(d) Strongly Disagree (SD)  

7. Do you agree that CRBC Ikom encourage rural people to participate in 

community development project? 

(a) Strongly Agree (SA)  

(b) Agree (A)    

(c) Disagree (D)   
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(d) Strongly Disagree (SD)  

8. CRBC Ikom makes opinions/views of the rural people known to the 

government? 

(a) Strongly Agree (SA)  

(b) Agree (A)    

(c) Disagree (D)   

(d) Strongly Disagree (SD)  

9. CRBC Ikom carries out advocacy campaigns 

(a) Strongly Agree (SA)  

(b) Agree (A)   

(c) Disagree (D)   

(d) Strongly Disagree (SD)  

10. CRBC Ikom provides a medium which interfaces leaders in the grass root? 

(a) Strongly Agree (SA)  

(b) Agree (A)    

(c) Disagree (D)   

(d) Strongly Disagree (SD) 

11. Does CRBC Ikom promote audience participation programmes? 

(a) Strongly Agree (SA)  

(b) Agree (A)   

(c) Disagree (D)   
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(d) Strongly Disagree (SD)  

12. Does CRBC Ikom encourage participation in social network? 

(a) Strongly Agree (SA)  

(b) Agree (A)    

(c) Disagree (D)   

(d) Strongly Disagree (SD)  

13. Does CRBC Ikom promote community/grass root associations? 

(a) Strongly Agree (SA)  

(b) Agree (A)    

(c) Disagree (D)   

(d) Strongly Disagree (SD)  

14. Do you agree that CRBC Ikom encourage people to participate in political 

discussions? 

(a) Strongly Agree (SA) 

(b) Agree (A)    

(c) Disagree (D)   

(d) Strongly Disagree (SD)  

15. Do you agree that CRBC Ikom enlightens rural people on activities of 

government and political parties? 

(a) Strongly Agree (SA)  

(b) Agree (A)   
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(c) Disagree (D)   

(d) Strongly Disagree (SD)  

16. Do you agree that CRBC promote Local Government based on democratic 

principles? 

(a) Strongly Agree (SA)  

(b) Agree (A)    

(c) Disagree (D)   

(d) Strongly Disagree (SD)  

17. CRBC Ikom promotes social participation by enlightening people on social 

programmes? 

(a) Strongly Agree (SA)  

(b) Agree (A)    

(c) Disagree (D)   

(d) Strongly Disagree (SD)  

18. CRBC Ikom promotes art and cultural festivals of rural people? 

(a) Strongly Agree (SA)  

(b) Agree (A)    

(c) Disagree (D)   

(d) Strongly Disagree-- (SD)  

19. CRBC Ikom mobilizes rural people to form clubs and associations? 

(a) Strongly Agree (SA)  
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(b) Agree (A)    

(c) Disagree (D)   

(d) Strongly Disagree (SD)  


